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$1.7 trillion 37,058,856 

Canada is a constitutional Canada is a high-tech industrial society 
monarchy with the U.K. with a high standard of living. Trade 
monarch as the head of agreements in the 1980s and 19905 

state. dramatically bolstered trade with the US. 


and now the two counties are each other's 
largest trading partner. 


GDP PER CAPITA, PPP 


$49,690 


9,984,670 SQ.KM 


While the service sector is Canada's 

biggest economic driver, the country is a 

significant exporter of energy, food and 
minerals. 
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Digital reaches the 
largest share of adult 
population 


Maintains a very high 
reach: 
85% of the population 


TV Consumptio 


ADULT CANADI ER WEEK 


Average daily time spent watching TV (2018- 
2022) 


Canadians watch 
75 minutes worth 


οἱ TV everyday 


Although TV has 


ΤΝ Consumptio 
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CTV Television Network 


The CTV Television Network is a 
Canadian English-language terrestrial 
television network. CTV is the most- 
watched network across Daytime, 
Primetime, and Late Night, leading with 
total viewers across key demographics. 
It reaches 18 million Canadians on 
average each week. 


Canadian Broadcasting Corporation 


The Canadian Broadcasting 
Corporation (branded as CBC, is a 
Canadian public broadcaster which 
operates two national broadcast 
television networks: CBC Television in 
English, and Ici Radio-Canada Télé in 
French. 


Global Television Network 


The Global Television Network is a 
Canadian English-language 
terrestrial television network. It 
specializes in both news and 
entertainment-based TV channels, 


TVA 


TVA is a Canadian French-language 
terrestrial television network, owned 
by Groupe TVA. Headquartered in 
Montreal, the network only has 
terrestrial stations in Quebec. 


Radio Consumptio 


MEDIUI 


Radio consumption in Canada as of June 2021, by platform 


Radio is the tap medium for music 
consumption in Canada 


According to a study from November 
2021 on radio consumption in Canada, 
around 72.46% of surveyed respondents 
stated that they listened to radio in a 
conventional way, meaning AM and FM 


Around 67.5% of Canadians listen to 
radio in a vehicle, while 35.7% listen to it 
through a smartphone 


Radio Consumptio 


RADIO 


Virgin Radio BOUNCE 
Frequency: 98.5 FM Frequency: 101.3 
Language: Επι 

Virgin Radio launched in the United BOUNCE Radio is an adult hits 
Kingdom in 1993, is own of the top radio station operated by Bell 
radio station in Canada operated by Media. It delivers favorites from 
Bell Media. It provides its audience the past with hits from the 70s, 
non-stop entertainment with hit music. 805, 90s, and 00s. 


CHIFI-FM 
Frequency: 98.1 FM 


CHFI-FM is a commercial adult 
contemporary radio station licensed to 
Toronto, Ontario, Canada. Owned by Rogers 
Sports & Media, it serves the Greater 
Toronto Area. It plays adult contemporary 
tunes, 


CANADIA 


YOUNGER CANADIANS ARE READING 
NEWSPAPERS, ALMOST AS MUCH AS BOOMERS 


ED 


BOOMERS MILLENNIALS BUSINESS DECISION 
pues os 1238 MAKERS: 

37% ofthe population. 34% of the population. 97% ofthe population 

90% read newspapers 


88% read newspapers 


weekly weekly 


93% read newspapers 
weekly 
Primary platform is 


Primary platform is 
Print 


Choose ALL platforms 
Phone (Chews junkies’). 


ND DIGITAL 


9 in 10 Canadians read a newspaper atleast о 


‘a week 


95% 
of readers choose to read on digital platforms. 


46% 


of readers continue to read printed editions. 


25% 
of all readers access news media content on all 
four platforms. 


In 2021, Canadas daily newspaper 
circulation (paid and free) stood at 
193 million copies over the course of 
a week. 58% of daily newspaper 
circulation was paid and 42% was free 
(controlled) 


PRINT TITLI 


The Globe and Mail 
Circulation: 323,133 


The Globe and Mail is a Canadian daily 
newspaper printed in five cities in western 
and central Canada. The Globe and Mail 
delivers lively and authoritative coverage of 
national, international, business, technology, 
arts, entertainment and lifestyle news. 


The Toronto Star 
Circulation: 308,881 


The Toronto Star is a Canadian broadsheet 
daily newspaper. It specializes in news, 
sports neus, entertainment neus, business 
news, world news, current affairs and 
investigative journalism. 


pem 


μη 


E 


National Post 
Circulation: 186,108 


The National Post is a Canadian English- 
language broadsheet daily newspaper, It 
continues to provide readers with 
comprehensive reporting from across the 
country and around the world, all with a 
distinctly Canadian voice. 


Calgary Herald 
Circulation: 107,954 


The Calgary Herald is a daily newspaper 


published in Calgary, Alberta, Canada. Its content 


reaches half-a-million readers each week. For 
more than a century the Calgary Herald has 
engaged audiences with news and information 
to keep them informed with in-depth analysis 
and context 


Digital Consumption 


THE NUMBER OF INTERNET USERS IN CANADA INCREASED BY 0.9% BETWEEN 2021 AND 2022 


EAR ME INTERNET 


Digital Consumption 


CANADIANS SPEND THE MOST TIME ON YOUTUBE 


MOST-VISITED WEBSITES: SIMILARWEB RANKING 


Digital Consumption 


ΤΗΕ NUMBER OF SOCIAL MEDIA USERS IN CANADA INCREASED BY 3.4% BETWEEN 2021 AND 2022 
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Digital Consumption 


FACEBOOK IS THE MOST-USED SOCIAL MEDIA PLATFORM, FOLLOWED BY INSTAGRAM 
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Tel: +971 4 425 3300 


Email: info@themediavantage.com 


Website: www.themediavantage.com 


Location: 8th Floor, Reef Tower, Cluster O, JLT, Dubai, 
UAE 


